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in the international division of labor, and strengthen the competitiveness of
the national economy.
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Ethical business is honesty, decency, respect for partners, observance of
the given word, ability to function effectively in the market in accordance with
the current legislation, established rules and traditions.

On the way to understanding, and even more so, the observance of ethical
principles by Ukrainian businessmen, there are various barriers:

Internal: skepticism about ethics in business; transfer responsibility to others;
uncertainty in its moral sequence; moral distraction; fear of becoming uncompetitive;
excessive self-esteem.

External: laws, public opinion; bribery of officials; unscrupulous business
partners; application of force methods in relations with partners; optional in business
communications.

The success of the country depends on 80% of the management. Indeed, manage-
ment plays a huge role in the development of countries, solving the problems facing
the economy, the success of economic actors. However, management itself is based on
a system of principles and values that are a fundamental part of the management process.

The links between economics, governance and ethics can be traced in many
respects. For example, the higher the level of trust of the companies on the part of its
partners, the less the cost goes to control the agreements between them, reduce
transaction costs, reduces the time of negotiation. Such concepts as trust, reputation,
responsibility become important in this key.
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Experience has shown that ethical behavior, not supported by incentives
(benefits or benefits), is never stable. It is the terms of the activity that determines
the behavior of people by asking the incentives for their actions and actions.

There is a basic feature of the concept of Homan, which is to develop and put
forward the principle of competition, which is crucial for all of its ethical theory. First
of all, morality, in his opinion, should not hinder the development of the economy.
The validity of this provision is beyond doubt. Society must remember that excessive
moralisation not only revenues the defeat in a competitive struggle, but can also
become a serious obstacle to the development of entrepreneurial activity, reducing
the barriers to the natural aspiration of people to benefits. This will not only help
make the economy more «moraly, but also ensure its effectiveness.

At the mega-city there are problems of relations between companies from
different countries. A major challenge for transnational corporations is their adaptation in
different countries.

At the macroeconomic level, there is a problem of relations between companies
that are guided by different principles in their economic activity: some companies
seek to get quick profit at all costs, and some focus on long-term development and
value their reputation. At this level, there are problems of interaction: state and
corporations, corporations and society as a whole, allowable competition between
companies, etc.

In modern conditions, as already noted earlier, common values can’t be
integrated by society, the distinctive feature of which is an increasingly large process
of individualization. Therefore, a new system of social control is needed, without
which morality can’t be strong.

Ethical norms of conduct of a firm or corporation must be respected in relations
with the state, society, buyers, suppliers, competitors, their own employees. All this
constitutes the concept of corporate ethics.

In the business ethics, the social features of the ideally «ethical» corporation and
they are determined by a number of criteria.

First of all, the corporation is evaluated as a civilian. Based on this criterion,
the corporation must: take care of compliance with laws, even if it is possible to
circumvent the law and obtain more profit; promote law-making; act abroad with
respect to the laws of the country, not contradicting the interests of their own state; to
focus on the production of safe goods sold at affordable prices.

The second place is the assessment of the corporation as an employer. Here,
the main requirements for the behavior of the corporation are: caring for the safety of
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products; caring for a good emotional state of workers; preventing discrimination in
the interests of others.

In defining their social mission and the basic goals, modern corporations and
companies seek to put in the foreground not profit, and not even professionalism, but
above all service to society. The Japanese say — «if you want to do business, think
first of the interests of your state and its citizensy.

The degree of partner compliance with ethical standards plays a significant role
in business. Integrated mechanisms for solving ethical problems are: continuation of
dialogue between world economies, distribution of corporate governance, introduction of
ethical codes in practice. Companies whould strive to develop their own ethical
programs.

To conclude, it can be said that without honesty and decency in the system of
relations between firms, banks and individuals, effective and long-lasting entrepreneurial
activity is impossible. Without complying with the business protocol and ethical
standards of business, which in many cases is based on informal agreements, informal
contacts, trust of partners to each other, is ineffective. Therefore, in its activities,
the entrepreneur must necessarily be guided by established norms of conduct.
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Jninposcwvkuii HayionanvHut ynieepcumem imeni Onecs I onyapa (Yxpaina)
MUTAHHS BIOCKOHAJIEHHS OPTAHI3ALIII HAYKOBUX ITAPKIB
SIK CYB’EKTIB IHHOBALIMHOI JISIJIBHOCTI B YKPAITHI

OnarMUu 3 OCHOBHHX CYO'€KTIB IHHOBAIIHOT MisSTBHOCTI B YKpaiHi € fK
TEXHOJIOT14YH1, TaK 1 HAYKOBI MapKH, 3aCHOBHUKaMH skux Buctynatotb 3BO. [Ipasaa,
HalyacTilie HayKoBi MapKu KBaliQiKylOThCs SIK CyO0'€eKTH iHHOBamiiHOI iH]pa-
CTPYKTYpH, IO MOB'SI3aHO 31 COPSIMYBAHHSIM IX JiSUIBHOCTI HA CTBOPEHHS YMOB JUIS
peamizamii TPOEKTiB 3 BIPOBAIKEHHS HOBUX pO3pOOOK IHIIHMM Cy0'ekTam
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